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WORLD SHOE ASSOCIATION®

Half a century ago, a group of traveling shoe salesmen
gathered in Los Angeles to show their wares to buyers invited
especially for this occasion. They called themselves the West
Coast Shoe Travelers Associates. Today, this crganization now

WSA Celebrates 55 Years!

py Chris Aiken, Executive Director

- :

WSA was one of the first grand opening events for the newly
completed Mandalay Bay Convention Center. Because exhibitors
and attendees gave high marks to this new venue, WSA will return
to Mandalay Bay in August. Accolades were also bestowed on the

called World Shoe Assaciation has grown to nearly 5,000 members
who exhibit in more than one million square feet of exhibit space.
This summer, WSA will celebrate its 55th Anniversary.

party with Sheryl Crow at the Aladdin Performing Arts Center, as
we do our best to bring top entertainment exclusively for WSA
attendees. We are already looking forward to Jerry Seinfeld
when he takes the stage on opening night, July 31.

Whether you are interested in an evening with friends at a
party and concert, a day on the links, an educational seminar on
maximizing employee potential, fitting and selling, enhancing
customer service, or forecasting trends, our goal is to provide
much more than a tradeshow, but an entertaining, educational,
and productive event.

The forethought and innovative soirit of our founders stil
guides WSA's mission today. Each year, we look for ways to befier
serve our members and encourage, cultivate and create a spirit of
cooperation within the industry. Friendly competition remains the
motivator for our tradeshow events, and we cantinually rely on our
volunteer board of directors to make recommendations on what we
can do better, faster, and more efficiently. The WSA staff works
diligently throughout the year to make sure the voice of gur
members and board is carried out with precision.

See you in August!

Working together with your input and suggestions, we are
continuing to expand and grow. With the February show,

Seinfeld Slated to Talk About
"Nothing” July 31, 2003

Reruns of Jerry Seinfeld’s popular TV show and his observational humor continue
to make us laugh &t ourselves time and time again. WSA is proud to announce Seinfeld
will grace the WSA stage on July 31. Making even a mundane errand hysterically rich,
Seinfeld's own conversational “Seinlanguage” blended into American culture, making
him ene of the most popular and most imitated comedians in America.

Bom and raised in New York, Seinfeld bagan hitting the club circuit the night he graduated from
Queens College. While working a variety of odd jobs, his hard work finally paid off when he became
a regular guest on Late Night With David Letterman and The Tomight Show. With his popularity rising,
Seinfeld was awarded his own sitcom pitched as a show about “nothing” in 1990, A huge hit with both
the critics and with viewers, The Jerry Seinfeid Show became the multi-Emmy Award winning series we all know and love and still quote

to this day. Now, as a husband and father (buying many more shoes than in his single years), Jerry Sainfeld is sure to deliver his twisted,
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249.851.8451
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DEADLINE: APRIL 1

EXHIBIT APPLICATIONS: Your application
must be received by April 1 to be considered in the first round
of booth assignments and avoid a $100 late fee. Applications
received after the deadline cannot be quaranteed space in the
show. If you did not receive the application recently mailed to
all W5A members, you may download the forms from our

| website at www.wsashow.com

BUYERS ATTENDANCE on CD: The
attendance fist for the February 2003 WSA Show will be
available soon to WSA members only, in a self-running CD
database program.To receive your copy, fax your request to the
WSA office at 949.851.8523 or e-mail to nbowe @wsashow.com

(One copy per member)

David R. Duncan Named President
of World Shoe Association for 2003

David R. Duncan has been named President of World Shoe Association

(WSA) and began serving his term in January.

Bulletin Board

* FAX: 949 .851.8523 » info@wsashow.com

DEADLINE: JUNE 1

BUYERS: If you registered on-site at the February
show you will automatically receive an advance badge in the
mail for the July 31- August 3, 2003 WSA show. If you
received your badge by mail for the February 2003 WSA
show and verified your attendance upon arrival by tuming in
your badge stub to WSA, you will receive an advance badge
for the July 31 - August 2003 show. [f you did not verify your
attendance, or you did not attend the February show, you wil
need to re-regisier in order to receive a badge by mail.

EXHIBITORS: Al exhibitors must register for each
show to receive a badge. You may submit your badge
requests on the form provided with the exhibit contract or
by logging on 1o the W3A website. Please note: WSA
membership does not automatically generate
a show badge for the exhibitor,

ON-LINE REGISTRATION: Buyers,
exhibitors and press may register on tha WSA
website at www.wsashow.com.

LHANES Y 7 ¢ Please help us update our
records by letting us know about changes fo your
registration, in order to continue receiving WSA
information and ensure the delivery of your advance
badge. You may fax or e-mail your corrections

to 849.851.8523 or info@ wsashow.com

sashow.com

For quick & easy
access to
WSA services,
information

Previously the organization's Vice President, Duncan will oversee the WSA
show's two markets in 2003 as well as other member-related activities and issues.
. Duncan succeeds Ken Mazur, who becomes chairman.
Other newly elected WSA board officars are Mitch Fisherman as Vice President,
' Carmel Gouveia as Treasurer and Gary Tiemey as Secretary. John Maltese,

John Roberts, Joel Youngheim and Gretchen Cox were all elected as the newest
membeara of the Rnzrd nf Nirartars whils Nave Brwea and _lim Pnttar etennad
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FIOTEL LISTING

CANCELLATION
51!!]9 00 72 hours
$79.00 48 hours
$102.00 48 hours
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$99.00 48 hours
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$79.00/8105 48 hours
$240.00 7 days
§65.00/$115.00 72 hours
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$75.00/$115.00 72 hours
i $ Tm
$99.00 48 hours
$99.00 46 hours
$155.007 48 hours
$79.00/$149.0 72hours
T2 m iy
48hours  F
_ 48 hours
- 72 hours
72 hours
48 hours
72 hours
14 days #,_34’
e show

ure fee of $50 will apply
accep! Satumy aniuah
& roor

DR DEPARTURES ALLOWED!!I

RAE : %"
1) '1L J ,_J_J.IJ iﬂJLJJJ L..:.'.a-.._l_,_;_ 1




fashionFACTSfolio

by Ellen Campuzano

The Fall 2003 footwear buying season
kicked into full swing in Las Vegas at the

W3A Shoe Show. Here is fashionFACTS'

ready-to-wear trend analysis and the :

footwear options to look for ¥ transition inta Fall is made

this upcoming Fall.

- MOOD

Fireside
| The nesting instinct is surely in effect as pecple long for the comfort and security that comas
from family gatherings, snuggling before the fire, and other creature comforts. As a rasult
ready-to-wear proves that comfortable fashion is not an cxymaoron: the silhouette s voluminous
(with a long, full skirt as a staple} and incorporates cozy materials. Warm earth and fire inspired
tones radiate warmth especially when applied to soft textures such as shearling, suede, and velvet.

Urban Sophisticates
A sophisticated, elegant appearance works well for modam professionals ’
| bothin the office and out to dinner. Tallored and tamer are important words
. toremember when catering to this consumer. lcy neutrals, grey, navy, taupe, - nllutl piul up hints of brown
| and off blacks form the basis of this updated classic palette. Dress shoes 4 * taupes get grey or green cast
dominate this classification and are given high shine and drama for . * red moves from fashion
going out, especially around the holidays. to basic colour
Folkways ﬂ...". . heady rust,
Cultures that thrive in cold weather climates are the inspiration for Fall's i

eclectic looks. A veritable potpourr of fextures, fabrics, and silnouettes defines
this ethnic trend that encourages layering and embellishment. With a basis of

neutrals and stark white, winter brights create vivid interest as accents or applied colour.
Materials are kept natural: chunky knits, vegetable tanned leathers, and boiled wool.

Rough Riders

Gritty and masculine with an edgy sex appeal, this trend is an urban junior
unisex trend that melds functionality with style. Silhouettes are abbreviated and "=
fitted creating sleeker lings. The right shoes become paniculary important with the emergence of
cuffed and banded ankle pants. Leather dominates in supple and sleek, natural and worn, or
downright distressed styles. Colour gets a shot of Goth with black, off-blacks,
dark brown, wing, plum, and famished and metallized colour,

| Escape

Whether a blast from the past or glimpse into the future, the media
has given us the lust for escape. This desire realizes itself in dramatic,
high style, and high tech classifications. Everyday life is made more exciting
with metallic flash, graphic superhero looks, and sporty periormance styles.
Not necessarily sport driven, these styles lock best in an urban
environment giving the wearer instant street credibility.

REMEMBER:

+ fexture is key: exotic, patched, distressed, grained,
oiled, waxy, natural and most importantly SOFT

* foe character; pointy AND round toes are equally viable

* legwear is fashion: slouchy socks with ankle bools,
textured stockings with high boots and heels

* fuck-in trousers work with military style lace ups and sleek heeled boots

+ cuffed trousers are fashion and need slouch or lace-up boots

| * skirts are here o stay

* dress shoes have tailored appeal



Congratulations
February 2003 R
Design Award

Winners
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Gp@ntng ngh’r Event
at'the ALADDIN

Thursday, July 31, 2003
6:30 p.m. cocktail reception

8:30 p.m. show seatin
P 9 MOST INMNOVATIVE BOOTH
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S First
~ Please reserve _ tickets @ 540 each Report
E WSA = OPENING NIGHT EVENT z Sm_?:cond
o JERRY SEINFELD = July 31, 2003 < Consolidated Shoe
w MAIL OR FAX ORDERS TO: : .
O WSA Registration Headguarters .
& P.O.Box 52170, Irvine, CA 92619-2170 . BES F%JTOTH
QO FAX 949-475-1765 - irs
. Skechers
' L]
PAYMENT M_ETHUEI. : Second
3 Check [ AMEX O visa 0 Mc . Brain Lab
-
Contact name . .
Company name : DESIGN AWARD
Address . GBMI
- . . Diesel
City State Zip . Nautica
Phone FAX . XOXO
E-mall . Mecca
[ ]
Credit Card No., .
|V Codls = . (MG & \isa - additional 3 dights printed~ ®
an the reverse side of your cand | :
Cardholder name .
Expiration date Amount 5
| Signature .
Payment mus! accompany this official form. All orders are non-refundabla : k"‘h
Qrders submitted separately are nol gquarantead grouged seating . l .
. .

| You will be notified by mail of your confirmation and ticket pick up instructions



